
Product Plan

1/3 - 10/29 : 214.0  Day

Objectives

Customer Segmentation

Positioning

1/3 - 1/10 : 6.0  Day

Competitive Features

1/5 - 1/26 : 16.0  Day

Product Feasibility

1/3 - 1/26 : 18.0  Day

Financial Analysis

1/4 - 1/31 : 20.0  Day

Product Schedule

1/3 - 4/27 : 83.0  Day

Long-term objectives

1/3 - 10/29 : 10.0  Month

Short-term objectives

1/3 - 2/5 : 24.0  Day

Primary users

1/8 - 1/12 : 5.0  Day

Secondary users

1/5 - 1/11 : 5.0  Day

Core users

1/4 - 1/10 : 5.0  Day

Product positioning

1/3 - 1/10 : 6.0  Day

Technique

1/10 - 1/18 : 7.0  Day

Financial

1/3 - 1/3 : 1.0  Day

Social

1/16 - 1/26 : 9.0  Day

Feature 1

1/5 - 1/19 : 11.0  Day

Feature 2

1/9 - 1/19 : 9.0  Day

Feature 3

1/15 - 1/26 : 10.0  Day

Cost 

1/22 - 1/31 : 8.0  Day

Revenue

1/4 - 1/19 : 12.0  Day

Forecast

1/4 - 1/18 : 11.0  Day

Price setting

1/11 - 1/18 : 6.0  Day

Task 1

1/30 - 4/27 : 2.9  Month

Task 2

1/3 - 2/1 : 1.0  Month

Task 3

1/15 - 2/13 : 1.0  Month


