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• The most important information is
included here on the inside panels. Use
these panels to introduce your organization

BUSINESS
NAME

and describe specific products or services.
This text should be brief and should entice
the reader to want to know more about the

product or service.You can use secondary
headings to organize your text to make it

more scannable for the reader.
• Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diem nonummy nibh
euismod tincidunt ut lacreet dolor et

accumsan et iusto odio dignissim qui mmy
nibh euismod tincidunt ut lacreet dolore
magna aliguam erat volutpat. Ut wisis enim
ad minim veniam, consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui

Business

Primary Business Address

Name

Address Line 2

Address Line 3
Address Line 4

Phone: 555-555-5555
Fax: 555-555-5555
E-mail: someone@example.com

blandit praesent luptatum.

BUSINESS
NAME
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Front covers sell your product or service,

back covers provide contact information,
and the inside page usually tells a story or
provides pricing options. Use simple, easyto-read typefaces without an excess of

flourishes to better communicate with your

readers.
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Using color well in your brochure enhances
The most important information is included
your message visually and emphasizes
here on the inside panels. Use these panels
specific points. Using a color scheme that is
to introduce your organization and describe
consistent and pleasing provides a better
specific products or services. This text
experience for your reader than one which
should be brief and should entice the reader
is too loud, busy, or difficult to read. Choose
to want to know more about the product or
a font color that is easily legible against your
service.
background color.
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Front covers sell your product or service,

back covers provide contact information,
and the inside page usually tells a story or
provides pricing options. Use simple, easyto-read typefaces without an excess of

flourishes to better communicate with your

readers.
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Secondary Heading
Using color well in your brochure enhances
your message visually and emphasizes
specific points. Using a color scheme that is
consistent and pleasing provides a better
experience for your reader than one which
is too loud, busy, or difficult to read. Choose

a font color that is easily legible against your
background color.

Front covers sell your product or service,

back covers provide contact information,
and the inside page usually tells a story or
provides pricing options. Use simple, easyto-read typefaces without an excess of

flourishes to better communicate with your

readers.

Using color well in your brochure enhances
your message visually and emphasizes
specific points. Using a color scheme that is
consistent and pleasing provides a better
experience for your reader than one which
is too loud, busy, or difficult to read. Choose

a font color that is easily legible against your
background color.

